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Elizabeth Weaver Engel, CAE
Director, Marketing & Sponsorship
NACHRI
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• 9% of donors give 
online
• 11% of revenue 
comes in online

BUT

• 39% increase in 
online giving
• 3% decrease in 
offline giving

Source:  2008 donorCentrics Internet Giving Benchmarking Analysis
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Online donors are younger and higher income

Source:  2008 donorCentrics Internet Giving Benchmarking Analysis
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And they give bigger gifts

Source:  2008 donorCentrics Internet Giving Benchmarking Analysis
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Source:  http://forums.blackbaud.com/blogs/connections/archive/2010/01/04/2009-online-giving-trends.aspx



�'��������������(�����)���
������
� "�

�����# ��

�
�����
���7���(����&

��� +���
����

-��.��
9
� "�������# ����
�����
�
���
/�
&
� "���
������# 022�C��
((��(
� ����
���# ��
�����
���
�&��!��(����
�
� 2+
��
�����# �

�����(���&
��	�/��
��
� ��
���/
� # �����
���������
���
��
���


Source:  Business Week Forrester Data June, 2007
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•Whole Foods

•FB Application

•Allows users to vote for one of 3 charities

•All will receive $10K

•Winner will receive additional $10K

•http://blog.wholefoodsmarket.com/2009/12/this-is-my-
year-to%E2%80%A6do-good-on-facebook/
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http://beth.typepad.com/
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Source:  Washington Post, April 22, 2009

FB Causes will not save 
you financially - only 2 
organizations (Nature 
Conservancy and 
Students for a Free 
Tibet) have raised more 
than $100K

FB Causes is great for 
raising awareness – over 
22 million monthly active 
users
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